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EVANSVILLE, IN…October 26, 2011 OutRight Games, has just earned its NGLCC Certified Diverse Vendor status! With their new status, OutRight Games is opening their design and production services to developing unique marketing and promotional games! Formerly SYCK Girl Games and the makers of the popular “Just Married Game” and “Fag Hag” for the GLBTQ community the company has found that their creative skills are in demand in the business community. They have renamed and re-branded their company to create OurRight Games. 

Shannon Edwards, company president says, “We have found that businesses are looking for ways to speak to their audience that will not only resonate with them for a moment, but stick with them over time. We aren’t talking about slapping a logo on the back of a deck of cards here. We are talking about creating a completely newly conceptualized game specific to a company or organization’s product, mission, category, or event. This game won’t be thrown in a junk drawer or tossed in the trash on the way out of the conference, but will be played on the airplane, taken to their coworkers and families and will continue to reinforce the company’s message for a long time after initial contact.”
A 2003 study sponsored by the Business Marketing Association estimated that business-to-business marketers in the United States spend about $85 billion a year to promote their goods and services including (in billions of dollars) $17.3 on trade shows/events, $10.9 on promotion/market support, and $5.2 on dealer/distributor materials. And according to the Advertising Specialty Institute website, “…annual industry sales estimate for 2010 shows that promotional products sales were $17.4 billion….and that advertising specialties beat out all forms of TV, radio and print advertising as the most cost-effective advertising medium available.” 
OutRight Games hopes to gain a strong foothold in that some of that spending. As company co-founder, Christa VanMeter says, “We love creating board, card, and dice games that play easily and are affordable for our customers. The best part about it is we do it with the firm adherence to our name which means, ‘Presented without reservation, completely and entirely; wholly; openly, thoroughgoing; out-and-out.’ That’s how we do this, we think outside the box and give something to our client that is honest, exceptional and truly their own.” 
The company will still feature their own consumer products for the LGBTQ community and support diversity efforts of organizations using those products and customized versions of them. But they are now taking requests for proposals to develop products geared for business to business marketing and promotional items. On the web, OutRight Games can be found at www.outrightgames.com or by phone at 812.307.9252.
###












